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Profile Photo

 Headshot

 Smiling

 Professional

 High resolution/quality

 Should allow people to 

recognize you when they 

see you



PhotoFeeler
Test your profile photo to see which one makes the best first impression:    

https://www.photofeeler.com/

https://www.photofeeler.com/


Banner Space (Background Image)

 Reinforce your brand

 Make you look more 

impressive than if you left 

the default blue in place.

 Easy to understand (if it 

takes more than 2-3 

seconds to understand, 

it’s too complicated).

 Use for branding or a call 

to action (optional)



Your title (headline)

 What do you do?

 Who do you do it for?

 Be specific

 What makes you different 

or unique?  

 What outcome will I get 

(what’s in it for me)?

 If you have the space, 

include keywords for 

search

 If you must use your 

official job title, tack it 

onto the end



Other Intro Section Info

 Are all relevant sections 

filled out?

 Fill in the Contact Info 

section so people can 

reach you

 Check your contact info 

in settings to make sure 

it’s up to date.

 Advanced Tip: Use 

“Other” as type of 

website and fill in your 

own label



After changes

Comments:

Much better!

The white type on the 
banner is a little hard to 
read.

The headline section is 
much better. But it tells 
what Steve does (it’s 
about Steve) and 
doesn’t call out the 
benefits to be gained by 
the customer. Make it 
about what the 
customer gets out of it.



About Section 

Make the first three lines 

count; that’s all people see 

unless they click on “See 

More”. 

What content (i.e. words, 

phrases, ideas, stories) will 

trigger interest and get your 

ideal audience to expand your 

bio to read the rest of it? 



About Section 

 Your first three lines must 

capture attention 

 Call out your prospects and 

the pain points you solve 

early 

 How will you help 

prospects reach their 

goals? 

 What makes you different?

 End with a call to action 

(Tell people what to do 

next--Call you? Go to your 

website?)

 Conversational tone

 Write in the first person

 Use short paragraphs (1-2 

lines each)

 Help people find you (use 

keywords for search)



After Changes

Much improved!

Written in first person

Bullet points are good 
and they call out the 
type of prospect who 
can benefit from 
Steve’s services

BUT,

Need to show benefits 
prospects will gain. 
There is a mention of 
minimizing risk.  What 
else do they gain?  
Make this much more 
obvious.



Featured Section 

 Be consistent with the 

image and messaging 

that your profile 
represents

 Provide valuable 

information to your 
viewer

 Demonstrate your 

expertise, experience or 
thought leadership.

 Help the right people 

find you (use keywords 
for search)



After Changes

So much better!

Pictures are much more engaging 

Topics are relevant and provide 
value to prospective clients

BUT

Clicking on both articles takes 
viewer to LinkedIn article with a link 
to the Genesys website where the 
articles were originally published.  
Instead, send people to your own 
website!

Third item needs picture and to be 
more visually appealing.  Topic 
should provide value to reader.



Activity Section 

 Write an article on a 

topic that is important to 

your audience

 Help people find you 

(use keywords for 

search both within 

LinkedIn and outside of 

it)

Example



Background Section 

This section includes 4 parts:

• Work experience

• Education

• Licenses and Certifications

• Volunteer Experience

The two most important sections are Work Experience and 
Education.



Work Experience Section 

 What did a previous job 

teach you and how do you 

use it today?

 What you were hired to do?

 What challenges did you 

face?

 How did you overcome 

those challenges?

 Concrete achievements



Background Section 

 What did a previous job 

teach you and how do you 

use it today?

 What you were hired to do?

 What challenges did you 

face?

 How did you overcome 

those challenges?

 Concrete achievements



Background Section 

 What did a previous job 

teach you and how do you 

use it today?

 What you were hired to do?

 What challenges did you 

face?

 How did you overcome 

those challenges?

 Concrete achievements



Education Section 

 Describe what the school 

and degree mean to you

 Tell how you have used 

what you learned

 Describe challenges you 

experienced and how you 

overcame them

 Add links to videos, 

presentations, published 

papers or documents if 

relevant

 Provide lessons learned or 

what you would do 

differently if you could



Licenses and Certifications

If you have professional certifications or licenses, list them here to add to your 

credibility.

Volunteer Experience

Demonstrate that you’re well-rounded. 

Make an emotional connection to a prospective customer. 

For a potential emotional connection, include things like:

 Why you volunteer for that cause or charity

 What you have learned

 Challenges you experienced and how you overcame them



Skills and Endorsements

Section 

Select your top 3 skills, based 

on:

 Number of endorsements 

(reinforces your expertise)

 Relevance to your 

business goals and the 

services you provide

 How closely they reflect 

what you want to be known 

for



Recommendations

Section 

 Do you have at least 3 

Recommendations? 

“Most people have zero 
recommendations. If they’ve 
really got it together, they may 
have two or three.
It’s rare to see a profile with 
more than five solid 
recommendations.”
-Josh Steimle, author of 60 
Days to LinkedIn Mastery

Use the “Additional 
Information” section to create 
requests for 
Recommendations



Accomplishments Section 

You can add this section to your profile. There are subsections for:

Publications Honors and Awards

Patents Test Scores

Courses Languages

Projects Organizations

Only some are likely be relevant for your profile. 

❑ Projects could be used to provide case study information.

❑ Honors and Awards can build your credibility.

❑ Adding a profile in another language can help you be found by those who 

speak that language. You do not have to be fluent in that language.

❑ Organizations can be used to highlight your membership in professional 

organizations that are relevant to your credibility and contribute to your 

image. You can list positions held and a description of the organization itself 

and/or your involvement.



Interests Section 

Automatically populated by 

LinkedIn. 

Shows your membership in 

groups and highly visible 

people you follow. 

Can provide insight into your 

interests and possibly your 

political or religious views.



Action Items

❑ Review your profile and make sure that it tells a potential 

customer what they will gain from working with you

❑ Check your photo and update if needed

❑ Create or update your banner

❑ Update your title/ headline language to reflect benefits you 

provide Example: “I help (_who_) do (_what benefit_)”.

❑ Check your contact information and update if needed

❑ Check out these profiles for ideas:

https://www.linkedin.com/in/joshbturner/

https://www.linkedin.com/in/joshuasteimle/

https://www.linkedin.com/in/joshbturner/
https://www.linkedin.com/in/joshuasteimle/

